
Tokai Rika

     In addition to quarterly earnings 
announcements, we report on our 
business, mid-term vision, and plans 
at the full-year financial results briefing 
held in May and the shareholders 
meeting held in June. In addition, at 
the shareholders meeting, we hold 
facility tours for shareholders. Other 
from these, in the past few years we 
have  been focus ing  on  press  
releases, increasing from 44 copies in 
2020 to 55 copies in 2021and 111 
copies in 2022.
     We are actively announcing new 
products and services associated 
with our new business expansion 
and business alliances.

     We regularly hold new product exhibit ions for 
automobile and auto body manufacturers.
     In addition to regular sales activities, in the digitalkey 
business, business-to-consumer (B-to-C) business is 
expanding; therefore we are enhancing the contact point 
for end-user inquiries.

     Every April, we hold the ‘‘Tokai Rika Group Policy’’ and 
‘‘Purchasing Policy’’ briefing and ‘‘Supplier Awards’’, and 
in April 2022, 130 major suppliers participated.

     Based on the principle of ‘‘local co-
creation,’’ we consider local issues from the 
same perspective as the local residents, 
and seek solutions to their concerns.
     In Oguchi Town, Aichi Prefecture, where 
our Head Office is located, we cultivated 
strawberries to utilize abandoned farmland 
and create opportunities for people with 
disabilities to play active roles. Meanwhile, 
in Yokote City, Akita Prefecture, where our 
new base Tokai Rika Tohoku is located, we 
aim to become a company rooted in the 
community  by interact ing wi th local  
residents through traditional events.

     We have set up a compliance 
consu l t a t i on  se r v i ce  and  have  a  

self-cleansing operation against misconduct and 
harassment.

     On the other hand, in order to inform employees 
about what is happening in our company in real time, we 

have introduced an online internal newsletter in addition to the 
conventional monthly internal newsletter.

     In addition, interviews with superiors are held three times at the 
beginning, middle, and end of the term in an effort to revitalize internal 

communication.
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ism

     We will contribute to the realization 
of a sustainable society through our 
sound business activities based on 
our business philosophy: to honor 
the language and spirit of the law 
and the ethics of every nation, and to 
work in harmony with nature and local 
communities, together with our all 
stakeholders.

Sustainability policy

① Compliance with law and ethics
② Respect for human rights
③ �Contribution to the creation of an 

abundant society
④ �Contribution to local communities 

and social participation
⑤ �Creation of workplaces that are 

easy to work in
⑥ Protection of the natural environment
⑦ Information disclosure
⑧ Risk management
⑨ Practice of Initiatives

Sustainability guidelines

Tokai Rika Group’s Sustainability

     For more than 70 years, we have introduced many world-first and Japan-first products to the world.
     From now on, products and services that support CASE, MaaS, and SaaS will be required. 
     Even as the form of products and services changes, our commitment to giving shape to a sense of excitement 
between people and vehicles remains unchanged. 

Establishment of sustainability policy and sustainability guidelines
     For the purpose of sharing our basic concept of sustainability, we have established a sustainability policy based on the 
demands of society and our business philosophy. In addition, we have issued sustainability guidelines as a commentary on 
our sustainability policy.

Sustainability promotion system
     In the process of formulating materiality, we identify the divisions involved in social issues, manage policies, and report to 
management.
     Also, the sustainability policy is not formulated separately from the management policy, but is integrated to promote 
sustainability company-wide. 
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